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	Where Today’s Students Become Tomorrow’s Leaders
2010 Program
Sponsored by: Collegiate DECA

& Finish Line, Inc.


Visit some of New York City's most prominent corporations and institutions and meet with notable industry leaders! Throughout your conference experience, you will gain valuable teamwork and leadership skills as you navigate the streets of New York City and handle the challenges and learning that comes from working with a team to get the job done right.

About the Program

Attendees will participate in discussions and consultation with business and industry leaders on preparing for today’s competitive marketplace. Students will also be divided into case-study teams—through company and institution visits, corporate leader interviews and behind-the-scene tours, you will have all your questions answered and be able to tackle the case-study using the latest industry information available. On the final day of the conference, teams will present their case-study solutions to a panel of industry leaders, including members of the DECA National Advisory Board! 

Come to compete, learn and network for your career success. 

Most importantly—come to experience New York City!
Four different industry areas are available to choose from—each with site visits, presentations from industry professionals and a group case study. Best efforts will be made to put each attendee in their first choice track, but it is subject to availability. 

Sports & Entertainment Marketing 
Fashion Merchandising & Retail Management International Business & Finance
Hospitality & Culinary Arts

Internships, Employment and More at CLA

Representatives of DECA National Advisory Board companies will participate in the conference to network with students, serving as mentors and providing job seeking and career advice. And of course, these companies are looking for the best and brightest college students to hire and train while they are still in college through part-time employment and internship positions, and to offer full-time employment for upcoming graduates.
The specific list of participating companies will be provided closer to the conference date.
Experience New York City…in a Professional Way!

Off-site visits and interviews already confirmed include the following (subject to change)*:

NOTE: Scroll down below the Program Agenda for a more detailed description of the companies and organizations.

Federal Reserve

Macy's Department Store

United Nations

Madison Square Garden

New York Stock Exchange

Finish Line

Fashion Institute of Technology Museum

T.J. Maxx/Marshalls 

Radio City Music Hall

SIFMA Foundation for Investor Education

Waldorf=Astoria – New York

Gotham Fashion Tour (additional cost)

* Each will have a designated agenda with several specific appointments related to the industry area. Everyone within an industry area may not have the same off-site experiences. Space is often limited, and consideration will be given to those who attended the previous conference, allowing them new experiences. More off-site experiences will be added; however, many venues do not provide tour availability until the fall (i.e., the new Meadowlands Stadium will not have tour information until early fall.)

Other possible activities, either as part of a track or as pre-conference:

The Metropolitan Museum of Art

Citi Field

American Museum of Finance

Madame Alexander Doll Company

Nike Town

Yankee Stadium

The New Meadowlands Stadium

Renaissance Times Square

New York Culinary Tour

Conference Networking (before, during and after)
The Collegiate DECA national officers will be creating a CLA facebook page exclusive to students, advisors and business partners who participated in the Collegiate Leadership Academy. Prior to the conference all registered attendees will have an opportunity to join.

Collegiate Leadership Academy

Where Today’s Students Becomes Tomorrow’s Leaders

Sponsored by: Collegiate DECA & Finish Line, Inc.

November 11-13, 20010

The New York Hotel Pennsylvania

New York City, New York

Tentative Agenda

Thursday, November 11
Hotel Pennsylvania

As scheduled

Pre-conference Activities:

If your group will be arriving prior to the opening activities, use this time to customize your conference experience. You can plan an activity on your own, or contact jeff_collins@deca.org for assistance. Some of the experiences listed on the program information page are already available Thursday afternoon.

10:00 am - 5:00 pm
Registration

NOTE: Wednesday PM and Thursday AM early registration appointments can be made.

5:00 pm – 7:00 pm
Opening Session

·    Program Orientation

· Employment Opportunities at CLA
· Guest Speaker

· Orientation to Experiential Learning Activities

· Networking Activity

7:00
On your own


Recommended Activity: Empire State Building 
Friday, November 12

Off-site Experiences & Hotel Pennsylvania
7:30 a.m. – 5:00 p.m.*
Students will participate in activities throughout the 





city in one of four industry areas:
1. Sports & Entertainment Marketing

2. Fashion Marketing & Retail Management

3. International Business & Finance

4. Hospitality & Culinary Arts

8:00 p.m. 


Radio City Christmas Spectacular

Special Note 1: For PAID registrants (including the 13th free if you qualify), when you go to the Industry page leave the quantity at ZERO for the Radio City Show. A ticket to the Radio City Show is included in the $160 registration fee.

Special Note 2: Spouse/family not paying the conference registration fee (meaning they are not participating in conference activities) may purchase a ticket to the Radio City Christmas Show for $45. When you get to the Industry page just put quantity 1 to purchase a ticket.

Scheduled throughout the day, in coordination with off-site activities and presentations, teams will also work on case studies and interact with industry leaders.

*Each student will follow a personalized agenda based on their industry selection. Not all students within the same industry will be on the same schedule. Individual schedules will be passed out during the Opening Session on Thursday. 

Saturday, November 13
Hotel Pennsylvania

8:30 a.m. – 9:45 a.m.

Teams Finalize Case Study Solutions/Presentations

9:45 a.m. – 10:00 a.m.

Orientation and Schedule of Presentations

10:00 a.m. – 5:00 p.m.
Rotating Schedule by Industry (Within this time a lunch break will be given.


Within each industry, students will present team case study solutions and will participate in round table discussions including:


     Industry specific and general career preparation, and job-seeking strategies.
Corporate Sponsor
(Official Corporate Partner of DECA/Collegiate DECA)

Finish Line, Inc. is a leading athletic retailer specializing in brand name athletic footwear, apparel and accessories. Known for its signature shoe wall, Finish Line works to provide customers with more styles and sizes of active footwear than any mall-based retailer. Finish Line has teamed with DECA to link your local chapter with one of Finish Line's 675 stores coast to coast. The company will also award 15 $1,000 scholarships to DECA members employed as Finish Line associates. 

www.finishline.com  
Fashion Institute of Technology Museum  

The Museum at FIT is dedicated to advancing knowledge of fashion through exhibitions, programs and publications. The Museum at FIT collects, conserves, documents, exhibits, and interprets fashion. The Museum focuses on collecting aesthetically and historically significant "directional" clothing, accessories, textiles and visual materials, with emphasis on contemporary avant-garde fashion. 

www.fitnyc.edu
Japan Fashion Now
Japan Fashion Now will be the first exhibition to explore how Japanese fashion has evolved in recent years. Japanese fashion today embraces not only the cerebral, avant-garde looks associated with the first wave of Japanese design in the 1980s, but also a range of subcultural and youth-oriented styles, such as the Elegant Gothic Lolita style and the Cosplay phenomenon. In addition, Japanese fashion often has a strong component of realism and an obsessive interest in perfecting classic styles. Contemporary Japanese fashion is globally significant precisely because it mixes elements of realism, such as high-tech fabrics or creating a perfect pair of jeans, with both the avant-garde and pop cultural elements, especially those associated with electronic media, such as manga (comics), anime (animated cartoons), and video games. 

Eco-Fashion – Going Green

Eco-fashion is one of the most compelling topics in fashion today. Although the roots of eco-consciousness are often linked to the environmentalist movement and hippie styles of the 1960s, fashion’s environmental and ethical accountability prior to the mid-twentieth century is rarely considered.  Eco-Fashion: Going Green explores fashion’s complex and multi-faceted relationship with the environment, discussing both bad and good ecological practices of the past 250 years.  Presented chronologically and featuring more than 100 garments, accessories, and textiles, the exhibition uses contemporary methods for “going green” as a framework to study the past.  Each object on display touches upon one or more of six major themes, including: the re-purposing and recycling of materials, material origins, textile dyeing and production, quality of craftsmanship, labor practices, and the treatment of animals
Federal Reserve 

Located in the heart of the Financial District in a distinctive Italian Renaissance-revival style building, the Federal Reserve Bank of New York boasts the largest depository gold reserve found anywhere in the world containing 7,000 tons of gold. Learn about the central banking functions that the Federal Reserve System performs and see the Bank's vault of international monetary gold on the bedrock of Manhattan Island, five stories below street level. Descending into the reserve itself, you pass through narrow corridor cut into a 90-ton steel cylinder. Over 120 lockers contain bullion, much of which is in custody for foreign nations. 

Visitors to the New York Fed must show an officially issued photo ID, such as a driver's license or passport, and go through scanning equipment to enter the building.

www.federalreserve.gov
Macy’s

Always the innovator, Macy's is known for several firsts that revolutionized the retail industry. Macy's was the first retailer to promote a woman, Margaret Getchell, to an executive position, making business history. Macy's pioneered such revolutionary business practices as the one-price system, in which the same item was sold to every customer at one price, and quoting specific prices for goods in newspaper advertising. Known for its creative merchandising, Macy's was the first to introduce such products as the tea bag, the Idaho baked potato and colored bath towels. Macy's was also the first retailer to hold a New York City liquor license. With the store's 7th Avenue expansion complete in 1924, Macy's Herald Square became the "World's Largest Store," with over one million square feet of retail space.

www.macys.com
Madison Square Garden

"The World's Most Famous Arena," hosts approximately 320 events a year but it is best known as the home of the New York Rangers of the NHL; the New York Knicks of the NBA and their sister operation the New York Liberty of the WNBA. Today's Madison Square Garden is more than just the arena. Other venues at the Garden include the WaMu Theater at Madison Square Garden, which seats between 2,000 and 5,600 for concerts and can also be used for meetings, stage shows, and graduation ceremonies, and was also the traditional home of the NFL Draft until 2005. There is also the 36,000-square-foot Expo Center (formerly known as "The Rotunda") which is used for trade shows, cat shows, stamp shows, often in combination with the arena, banquets, and receptions. Finally, there is a 9,500-square-foot (880 m2) terrace and two restaurants: the Garden Club and the Play-by-Play. Madison Square Garden is one of the world’s premier hospitality destinations.

www.thegarden.com
Marriott International & Marriott Property Hotel Tour
(Official Corporate Partner of DECA/Collegiate DECA)
Marriott International, Inc., is one of DECA's most important business partners and has served on the National Advisory Board since 1981. Together Marriott and DECA have worked to:


• Develop the next generation's workforce in hospitality


• Promote Marriott hotels and their family of brands
Marriott International, Inc., is a leading worldwide hospitality company. Its heritage can be traced to a root beer stand opened in Washington DC, in 1927 by J. Willard and Alice S. Marriott. Today, Marriott International has nearly 2,800 lodging properties located in the United States and 66 other countries and territories. 
www.deca.org/nab_marriott.html
New York Stock Exchange (NYSE)
Located in lower Manhattan in New York City, the New York Stock Exchange is the world’s largest exchange, with its companies listed market capitalization at over US$12 trillion. In 2008, the average daily trading was approximately US$153 billion. 

NikeTown
Experience the ultimate meeting the sports industry and retailing.

http://www.nike.com/nikeos/p/nike/en_US/
http://niketown-locator.custhelp.com/cgi-bin/niketown_locator.cfg/php/loc/enduser/details.php
Radio City Music Hall

More than 300 million people have been to the Music Hall to enjoy stage shows, movies, concerts and special events. There's no place like it to see a show or stage a show. Radio City Music Hall is the largest indoor theatre in the world. Its marquee is a full city-block long. Its auditorium measures 160 feet from back to stage and the ceiling reaches a height of 84 feet. Reopened after an extensive restoration, the Music Hall now reflects its original grandeur of opening night, 1932, sporting behind-the-scenes upgrades and refurbishment. 

www.radiocity.com
Security Industries & Financial Markets Association (SIFMA) Foundation for Investor Education (Official Corporate Partner of DECA/Collegiate DECA)

SIFMA represents the industry that powers the global economy. SIFMA is the single powerful voice for strengthening markets and supporting investors—the world over. Their dynamic organization is passionately dedicated to representing more than 650 member firms of all sizes, in all financial markets in the U.S. and around the world. They are committed to enhancing the public’s trust and confidence in the markets, delivering an efficient, enhanced member network of access and forward-looking services, as well as premiere educational resources for the professionals in the industry and the investors whom they serve.

www.sifma.org
T.J. Maxx/Marshalls (Official Corporate Partner of DECA/Collegiate DECA)
T.J. Maxx is the largest off-price apparel retailer in the United States. T.J. Maxx offers brand name family apparel, giftware, home fashions, women's footwear, accessories and fine jewelry at prices 20-60% below regular department and specialty store prices. T.J. Maxx customers generally fit the profile of the department store shopper, a savvy consumer who is fashion and value-conscious. T.J. Maxx, which operated 799 stores at the end of 2005, has further growth opportunities in the U.S. The average store size of a T.J. Maxx store is 30,000 square feet. 

Marshalls is the nation's second largest off-price retailer and was acquired by TJX in 1995. Marshalls offers brand name family apparel, giftware, home fashions and accessories. In addition, Marshalls offers footwear for the entire family and a broader assortment of menswear than does T.J. Maxx, all at excellent values. Marshalls customers have a similar profile to those who shop at department stores. The Marshalls chain, operating 715 stores at the end of 2005, continues to grow in many markets across the U.S. Marshalls stores are an average of 31,000 square feet.

www.deca.org/nab_tjm.html
United Nations 

In 1945, representatives of 50 countries met in San Francisco at the United Nations Conference on International Organization to draw up the United Nations Charter. The purposes of the United Nations are to maintain international peace and security; to develop friendly relations among nations; to cooperate in solving international economic, social, cultural and humanitarian problems and in promoting respect for human rights and fundamental freedoms; and to be a center for harmonizing the actions of nations in attaining these ends. When you pass through the gates of the United Nations Headquarters in New York, you enter international territory. The land does not belong to just one country, but to all countries that have joined the Organization. The United Nations has its own security and fire forces, issues its own postage stamps and conducts business in its six official languages: Arabic, Chinese, English, French, Russian and Spanish.
www.un.org
Waldorf=Astoria New York

As one of the first 'grand hotels' to combine elegance with luxurious amenities and services, The Waldorf=Astoria New York has been renowned world-wide for over a century. For guests' comfort and convenience, the hotel offers luxurious guest rooms and select, spacious suites. Gloriously comfortable bedrooms, ornate marble bathrooms and original Art Deco motifs lend our rooms a delightful residential ambience. The Waldorf remains a unique dining destination, with four distinctive restaurants, three lounges, and of course, 24-hour Hilton room service. Guests at the Waldorf=Astoria are encouraged to explore the hotel, a New York City landmark, considered an extraordinary living Art Deco museum. 
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