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Session Topics

e Competitive Events Program overview

e Updates for 2011-2012

e Updates for 2012-2013

e Using competitive events in the classroom
e Competitive Event Transcripts




Competitive Events

Program Overview

« Aligns with academic
areas

— Offerings in each
academic area MARKETING | _o\municaTions

; . + SALES + TECHNOLOGY
e Tied to national
curriculum standards

Tea\ieda DECA

 Will become more + TOURISM
specialized and
rigorous as new + ACCOUNTING
motions are enacted

FINANCE




Updates for 2011-2012

e New Event

— Accounting
 Business Simulation

o Participants will take
the Finance Exam

 Eliminated Event
— Design Presentation

Assets = Liabilities + Owner's Equity

© www.AccountingScholar.com

Assets

¢ Cash
¢ Temporary Investments
* Accounts Receivable

¢ Merchandise Inventory
» Office Supplies

¢ Buildings

* Property & Equipment
* Patents

* Goodwill

Liabilities Equity
* Accounts Payable

* Rent Payable
* Salaries Payable

* Owner's Equity

* Owner's Withdrawals
e Common Shares

¢ Estimated » Preferred Shares

Warranty Liability |e Retained Earnings
* Dividends Payable |e Dividends
® Long Term
Liabilities
* Discount on Bonds
Payable
¢ Tax Payable




Updates for 2011-2012

e Business Law will
change from a Case

Study to a Prepared i B i i,
Business Presentation E R  §
Case provided in the 2 Z M=y =

Collegiate DECA
Guide




Updates for 2011-2012

e Financial Services will
change to Corporate
Finance

— Focused on broad-
level financing issues
faced by businesses

TERE




Updates for 2011-2012

e Hospitality will be called Hotel and Lodging
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Updates for 2011-2012

e Preparation time for
Sales Management
Meeting will be
reduced from 60
minutes to 30 minutes




Updates for 2011-2012

* Presentation time for the Entrepreneurship Event
will change from 15 minutes to 20 minutes
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Updates for 2011-2012

o Case Study Events
will be reformatted to IO o o
closely align with o et me v ro o

Expectations Expectations Expectations Demonstration Score
DID THE PARTICIPANT:
e rfo r m an C e 1. Explain the nature of effective
communications? 15-14-13 12-11-10-9 8-7-6-5-4 3-2-1-0
- - 2. Explain warranties and guarantees? 15-14-13 12-11-10-9 8-7-6-5-4 3-2-10
I n d I ‘ at O rS 3. Describe factors used by marketers to
position products/services? 15-14-13 12-11-10-9 8-7-6-5-4 3-2-1-0

4. Identify product’s/service’s competitive

- S|tU atlons WI ” nOt sm— 151413 1211109 87654 3210

5. Communicate core values of
product/service? 15-1413 12-11-10-9 8-7-6-54 3-2-10
Exceeds Meets Below Little/No Judged

Change1JUSt Cover PRESENTATION Exceed et : :
sheets and evaluation - e s a4 = m

7. Organization of ideas 5 4 32 1-0

fo r I I l S 8. Showed evidence of mature judgment 5 4 32 1-0

9. Overall performance: Appropriate
appearance, poise, confidence,
presentation, technique and responses to
judge’s questions. 109 8-7-6 5-4-3 2-1-0

TOTAL SCORE



